March 17 marked the one-
year anniversary of the first
COVID-19 related business
closuresin Ontario (bars, res-
taurants and theatres), with
thousands of other business-
es deemed non-essential the
following week on March 24.
To say that a lot has changed
for small businesses in that
time would be an understate-
ment. Business owners have
had to navigate entirely new
forms of social interaction,
pivot to online sales, takeout
or remote work arrange-
ments, and understand and
apply new rules and regula-
tions at break-neck speeds.

The effects of the pan-
demicwilllinger forlong after
COVID-19 itself. Here are

three key ways in which the
reality for small businesses
will be different going for-

ward:

Crippling debt levels
mean an uncertain recov-
ery

Many small businesses,
especially in customer-fac-
ing sectors, have seen dra-
matic drops in sales since the
start of the pandemic due to
ongoing government-man-
dated lockdowns. Currently,
only 27 per cent of Ontario
businesses are making nor-
mal sales and many have
turned to loans, credit cards
or even their retirement sav-
ings to stay afloat. The aver-
age Ontario business now
finds itself more than
$207,000 in debt and many
owners are worried about ev-
er being able to repay it. Pay-
ing off that debt over the next
few years will stunt business-
es’ ability to grow, invest in

their employees or new tech-
nologies, and expand. Cana-
dian Federation of Indepen-
dent Business (CFIB) is ask-

ing federal and provincial
governments to find ways to
reduce small business debt
as part of their recovery
plans.

One in five businesses is
at risk of permanent clo-
sure

Mounting debt and the
uncertainty of when they will
be able to return to profitabil-
ity has pushed many busi-
ness owners to wonder if
they should pull the plug be-
fore things get worse. CFIB
estimates that Ontario could
lose as many as 20 per cent
of businesses before the end
of the pandemic, on top of
the ones that have already
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closed. This puts more than
873,000 jobs in jeopardy. It’s
important for the Ontario
government to have a clear
view towards helping busi-
nesses replace subsidies
with sales by creating safe
ways for them to reopen and
reassuring Ontarians that it’s
safe to shop local.

Small businesses have
embraced eCommerce

A third of all small busi-
nesses are now selling on-
line, an increase of approxi-
mately 152,000 new entrants
tothe digital sphere since the
start of the pandemic. A ma-
jority say they will continue to
use eCommerce and digital
marketing even after the pan-
demic, giving consumers
vastly more options when
they shop online. However,
many new entrants report

they are still struggling toS
generate sales onl|ne—|ts_oo
hard to compete against the §
big guys,
Walmart, on a small busi-
ness’s marketing budget.
Consumers can help by shar-
ing their favourite local busi-
ness on social media using
#SmallBusinessEveryDay.

Small businesses make
our communities resilient
and vibrant: they bring a
unique character to their
neighbourhoods, create lo-
cal jobs, and happily sponsor
our kids’ sports teams. Now
it’s our turn to give back and
support them so they can
make it to the other side.

Article provided by Ca-
nadian Federation of Inde-
pendent Business (CFIB).
Learn more at the CFIB
website cfib-fcei.ca.

Pickering College’s Global Leadership Program strikes the ideal balance between

challenging students to develop critical thinking and real-world life skills that can be

applied to their university career and beyond.

Virtual Open House
Thursday, April 15

6:30 p.m.

www.pickeringcollege.on.ca/openhouse

16945 Bayview Avenue, Newmarket, ON

admission@pickeringcollege.on.ca
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