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Get the Toronto Star weekend
home delivery for just

$399* AWEEK FOR
12 MONTHS

YOU’LL GET:
• Saturday and Sunday home delivery
• Starweek Magazine print edition
• Complimentary 7-day ePaper edition
• Complimentary 7-day access to
thestar.com website

*Plus HST. This introductory offer is not available to existing Toronto Star subscribers. Save 46% off the newsstand rate for Saturday and Sunday delivery. This offer includes
Starweek Magazine. The New York Times International Weekly or Book Review sections are not included. This offer is for a 12-month term and includes complimentary access
to thestar.com and the Toronto Star ePaper edition. Complimentary access is available to Toronto Star home-delivery subscribers with an active account in good standing. If you
choose to cancel your print account, or your subscription is in arrears, your access to thestar.com and the ePaper edition will be discontinued. The Toronto Star reserves the right
to discontinue this offer at any time. Toronto Star delivery will continue after the 12-month introductory period at the regular home-delivery rate then in effect. This offer is a fixed
subscription term. If you cancel prior to the end of the term, you will be charged an early cancellation fee equal to amounts otherwise payable for the remainder of the term, plus
applicable taxes. The cancellation fee will be charged using the billing method we have on file at the time of cancellation. Please contact customer service at 416-367-4500 to get
the regular rate for your area. Payment must be made by credit card only. Credit card payments will be billed monthly. View our subscriber agreement terms at www.thestar.com/
agreement. Toronto Star is committed to protecting your personal information. View our privacy policy at www.thestar.com/privacy. Offer expires October 13, 2021.

SAVE 46 % OFFTHE NEWSSTAND RATE

SUBSCRIBE ONLINE: tsoffers.ca/deal/comm
OR CALL: 416-367-4500 and quote code 2DAYSAVE

for weekend home delivery for 12 months

WEATHER HIGH 28 C | THUNDERSTORM | MAP A27 SATURDAY, AUGUST 7, 2021

GOLD RUSH

It was a euphoric end to a story years in the making:
Christine Sinclair and the team she inspired came

through a gruelling final against Sweden to take
Ol old, and Canada of the orld

Teammates rush to celebrate after Julia Grosso’s penalty kick sealed Canada’s win in the gold-medal match against Sweden on Friday in Yokohama.
RICK MADONIK TORONTO STAR

‘We fought through the whole tournament, we fought tonight
and managed to find a way to win’ — CHRISTINE SINCLAIR

Hover your camera app over this
code to see more deals.

Your only destination for more coupons, more flyers, more savings.

Products displayed are based on a sample of flyers available on Save.ca as of today’s date, and are subject to change based on product availability and each user’s location.

Top Picks

BACK TO SCHOOL
SAVINGS!
with

See these deals
and more at

SAVE.CA

Back to School 2021!

Back-to-school shopping sales have 
long been indicators that the summer 
vacation season is coming to a close. 
Students and their parents may visit area 
stores or browse online looking for items 
to make the coming school year a suc-
cess. Those lists have looked similar for 
decades, but shopping for school sup-
plies in the pandemic era may prove to 
be a unique experience.

Though hundreds of millions of adults 
and adolescents have now been vac-
cinated against COVID-19, there figures 
to be some lingering effects of the pan-
demic during the upcoming school year. 
That could affect which school supplies 
families buy in the weeks to come. Here’s 
a look at some of the latest trends.

· A shift from physical stores: 
According to data from 
IBM’s U.S. Retail Index, the 
pandemic has acceler-
ated a shift away from 
physical stores to digi-
tal shopping by about 
five years. It’s likely 
that school shoppers 
will turn to the internet 
for their supplies, which 
means local brick and mor-
tar shops should increase their 
web presence and digital shopping 
capabilities to reach online shoppers. This 
includes omnichannel fulfillment, such 
as buy online and pickup in store 
(BOPIS) options.

· Reassessment of what’s 
essential: The pandemic 
may have changed 
which items consum-
ers consider essential. 
For example, clothing 
became less significant 
as a greater number of 
students were enrolled 
in virtual learning. Back-to-
school shoppers may purchase 

less clothing and focus more on tech 
items, among others.

· Traditional supplies become less nec-
essary: In 2020, Deloitte forecasted that a 
shift in preferences and intentions would 
result in parents buying fewer traditional 
supplies, such as notebooks and office 
supplies, as they chose to invest in digital 
resources to supplement children’s edu-
cation. That shift likely will continue into 

this school year.
· Support for local retailers: 
Community spirit grew 

in the early days of the 
pandemic and contin-

ues now. Many peo-
ple prefer to shop in 
locally owned stores. 
Eighty percent of 
customers surveyed 

feel more or as con-
nected to their com-

munities, according to 
the business industry con-

sultant company Accenture.
· Customers are trying new brands and 

products: Shoppers are trying new prod-
ucts out of curiosity as well as necessity. 

Back-to-school shopping may 
include novel brands and 

other items that may not 
have been readily pur-
chased in years past.

B a c k - t o - s c h o o l 
shopping may con-
tinue to look a bit dif-

ferent than in previous 
years, spawning trends 

that may ultimately become 
the new normal. (MCC)

How school 
shopping has 

changed in the 
pandemic era
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What sets a Pickering College education apart?What sets a Pickering College education apart?
It’s belonging to a warm and welcomingwarm and welcoming school communityschool community that supports your child every step of the way
through their academic journey. It’s a place where students are encouraged to discover who they are as
individuals, and are guided to identify what they are passionate about so that they can thrivethey can thrive as values-based
decision makers. It’s developing students into innovative, courageous and compassionate global citizens who
go beyond theory and take action to make changetake action to make change. It’s instilling in our students an ability and a responsibilityability and a responsibility
to make a differenceto make a difference in the world and leave the community better than they found it.
It’s more than a school – it’s a community. Find your place at PC.

Now accepting applications for 2022-2023, JK to Grade 12.Now accepting applications for 2022-2023, JK to Grade 12. Inquire:Inquire: www.pickeringcollege.on.ca/more

FindFind
youryour
placeplace
at PCat PC

Since 1842 Newmarket, ON

100%
University
Acceptance
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